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In today’s fragmented media landscape, a successful public relations campaign can
no longer rely on a single tactic or channel. Success demands an integrated
approach that seamlessly blends traditional media relations with digital storytelling,
influencer partnerships, content creation, and data-driven insights. This course
provides a complete end-to-end framework for conceptualizing, planning, executing,
and measuring powerful PR campaigns that cut through the noise and deliver
tangible business results.

Participants will move beyond siloed thinking to master the art of crafting cohesive
narratives that resonate across multiple platforms and audiences. Through a hands-
on, project-based approach, you will learn to set SMART objectives, identify key
messages, select the right channel mix, leverage both earned and owned media, and
prove the ROI of your efforts. This is the essential playbook for PR professionals who
want to lead impactful, modern communication strategies.

* Pre-assessment

* Live group instruction

» Use of real-world examples, case studies and exercises

* Interactive participation and discussion

* Power point presentation, LCD and flip chart

» Group activities and tests

» Each participant receives a binder containing a copy of the
presentation

* slides and handouts

* Post-assessment



Upon successful completion of this course, participants will be able to:

Develop a comprehensive integrated PR campaign plan, from situation analysis and
objective-setting to strategy, execution, and measurement.

Conduct effective audience and media landscape research to inform campaign
targeting and messaging.

Craft a compelling core narrative and adapt it for different channels and formats
(press release, social media, blog post, influencer brief).

Integrate earned, owned, shared, and paid media strategies into a cohesive
campaign.

Manage all aspects of campaign execution, including timeline, budget, and resource
allocation.

Measure and evaluate campaign performance against KPIs and calculate ROI to
demonstrate value to stakeholders.

This course is designed for PR and communication professionals who are responsible
for designing and implementing campaigns:

PR Managers, Directors, and Account Executives (in-house and agency)
Communication and Marketing Specialists

Social Media Managers involved in strategic planning

Content Managers and Brand Journalists

Marketing Managers looking to integrate PR into broader campaigns
Entrepreneurs and Startup Founders managing their own PR



The Foundation of Integrated Campaigns

Morning Session: The Modern PR Landscape
o From Press Agentry to Integrated Strategy: The PESO Model (Paid, Earned,

Shared, Owned Media).
o The Role of PR in the Marketing Mix: Aligning PR goals with business objectives.

Afternoon Session: Research & Planning
o Conducting a SWOT and PESTLE Analysis.
o Defining SMART Objectives (Specific, Measurable, Achievable, Relevant, Time-

bound).
o Identifying and Segmenting Target Audiences.
o Workshop: Analyze a brand’s situation and define campaign objectives and

audience personas.

Crafting the Narrative & Message Architecture

Morning Session: The Art of Storytelling
o Developing a Compelling Core Narrative and Key Messages.
o Finding Your News Angle: What makes a story newsworthy?
Afternoon Session: Content Creation for PR
o Adapting the Narrative: Writing for different formats and channels (press
release, pitch email, blog post, social content).
o Practical Exercise: Craft a core narrative and write a press release and a
social media post for the same campaign announcement.

Channel Strategy & Integration

Morning Session: Earned Media Strategy
o Building and Maintaining Media Relationships.
o Creating Targeted Media Lists and crafting the perfect pitch.
Afternoon Session: Integrating Owned, Shared, and Paid
o Leveraging Owned Channels: Website, blog, email newsletters.
o influencer Partnership Strategy: Identification, outreach, and collaboration.
o Amplifying with Paid Social and Content Promotion.
o Workshop: Develop a channel plan for a campaign, assigning tactics to each
part of the PESO model.



Execution, Management & Budgeting

Morning Session: Project Management for PR Campaigns
o Creating a Detailed Campaign Timeline and Gantt Chart.
o Budgeting and Resource Allocation.
o Risk Assessment and Contingency Planning.
Afternoon Session: The Launch
o Coordinating a Multi-Channel Launch Day.
o Preparing Spokespeople and Managing Interviews.
o Simulation: Run a launch day scenario, managing incoming media
inquiries and social media reactions in real-time.

Measurement, Reporting & Capstone

Morning Session: Proving Your Impact
o Moving Beyond AVE: Modern PR Metrics and KPIs (Share of Voice,
Sentiment Analysis, Message Pull-Through, Website Traffic,
Conversions).
o Tools for Monitoring and Measurement (Meltwater, Cision,
Talkwalker, Google Analytics).
o Calculating ROl and Communicating Value to Leadership.
Afternoon Session: Capstone Project
o Final Presentation: Participants present a full integrated PR
campaign plan for a real or hypothetical product launch, including
strategy, timeline, budget, and measurement plan.
o Peer Feedback and Instructor Review.
o Course Recap: Key takeaways and building a continuous
improvement cycle for campaigns.
o Certification of Completion.
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Complete & Mail to future centre or email

Info@futurecentre.com

Delegates have 14 days from the date of booking to cancel and receive a full
refund or transfer to another date free of charge. If less than 14 days’ notice
is given, then we will be unable to refund or cancel the booking unless on
medical grounds. For more details about the Cancellation and Refund policy,
please visit

https://futurecentre.net/

Please complete the registration form on the course page & return it to us
indicating your preferred mode of payment. For further information, please
get in touch with us

The course material, prepared by the future centre, will be digital and
delivered to candidates by email

Accredited Certificate of Completion will be issued to those who
attend & successfully complete the programme.

We are committed to picking up and dropping
off the participants from the airport to
the hotel and back.



Registration & Payment

Complete & Mail to future centre or email

Info@futurecentre.com

e Full Name (Mr / Ms / Dr/ Eng)
e Position

 Telephone / Mobile
e Personal E-Mail

e Official E-Mail

e Company Name

e Address

e City / Country

Payment Options

.| Please invoice me
(! Please invoice my company

Course Calander:

"%\ 23/02/2026 - 27/02/2026 Click Now

=

A\

% 01/06/2026 - 05/06/2026 Click Now
% 07/09/2026 - 11/09/2026 Click Now

™5 14/12/2026 - 18/12/2026 Click Now

\& V-


https://futurecentre.net/offline-courses/integrated-pr-campaign-management-255008-2/
https://futurecentre.net/offline-courses/integrated-pr-campaign-management-255008-3/
https://futurecentre.net/offline-courses/integrated-pr-campaign-management-255008-4/
https://futurecentre.net/offline-courses/integrated-pr-campaign-management-255008-5/
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CONTACT US

FUTURE CENTRE

Jrdilaall jspo
futurecentre.net




