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In today’s digital age, your social media presence is often the first—and most lasting
—impression you make on potential customers. A strong social media brand is more
than just consistent logos; it’s a cohesive voice, a compelling story, and a strategic
presence that builds trust, community, and loyalty. This course provides the
essential toolkit for building, growing, and managing a powerful and authentic brand
across all major social media platforms.

This practical program moves beyond simple posting schedules to explore the
strategic fusion of branding principles and social media execution. Participants will
learn how to define their brand’s unique voice, create visually stunning content,
leverage the right tools for efficiency and impact, and use analytics to refine their
strategy. Through hands-on workshops and real-world case studies, you will leave
with a actionable plan to transform your social profiles into a cohesive and high-
impact brand

* Pre-assessment

* Live group instruction

» Use of real-world examples, case studies and exercises

* Interactive participation and discussion

* Power point presentation, LCD and flip chart

» Group activities and tests

» Each participant receives a binder containing a copy of the
presentation

* slides and handouts

* Post-assessment



Upon successful completion of this course, participants will be able to:

Define their brand’s core identity (voice, tone, personality, and visual identity) for
social media.

Develop a strategic social media branding plan aligned with overall business goals.
Create professional, on-brand visual content (graphics, videos, stories) using key
design tools and techniques.

Implement community management strategies to foster engagement and build
brand advocacy.

Utilize a suite of essential tools for scheduling, analytics, design, and listening.
Measure the effectiveness of their social media branding efforts and use data to
optimize their strategy.

This course is ideal for anyone responsible for building or managing a brand’s presence
on social media:

Small Business Owners and Entrepreneurs

Marketing Coordinators and Managers

Social Media Managers and Specialists

Content Creators, Bloggers, and Influencers

Freelancers (writers, designers, photographers) looking to build their personal
brand

Corporate Communications and PR Specialists

Anyone looking to start a career in social media marketing



The Foundation of Social Media Branding

Morning Session: Defining Your Brand Identity
o Beyond the Logo: What is a social media brand? (Voice, Tone,
Personality, Values).
o Workshop: Developing your brand’s core story and audience persona.
o Conducting a Social Media Audit of your current presence.
Afternoon Session: Building Your Strategic Blueprint
Setting SMART Goals for your social media branding efforts.
Choosing the Right Platforms: Where does your brand belong?
Introduction to Content Pillars and Brand Positioning.
Exercise: Draft a one-page social media branding strategy document.
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Mastering Visual Branding & Design Tools

Morning Session: The Principles of Visual Storytelling
o Creating a Consistent Visual Identity: Color palettes, fonts, and imagery.
o Designing for Different Formats: Feed posts, stories, Reels, covers, and ads.
Afternoon Session: Hands-On with Design Tools
o Tool Deep Dive: Canva for non-designers. Creating templates and brand
kits.
o Basic Video Editing for Social: Intro to tools like CapCut or Canva Video.
o Workshop: Create a set of on-brand visual content (a post, a story, a cover
photo) for your brand.

Crafting Your Content & Voice

Morning Session: The Art of Caption Writing
o Finding Your Brand Voice: Formal, friendly, witty, or inspirational?
o Writing compelling captions that drive engagement (hooks, CTAs,
storytelling).
o Hashtag Strategy: Branded, community, and trending hashtags.
Afternoon Session: Content Ideation & Planning
o How to Never Run Out of Ideas: Brainstorming techniques and content
sources.
o Tool Deep Dive: Introduction to scheduling and planning tools (e.g., Later,
Buffer, Metricool).
o Workshop: Build a content calendar for the next month.



Engagement, Community & Tools

Morning Session: Building a Community, Not Just an Audience
o Community Management Techniques: How to respond to comments,
DMs, and reviews.
o Developing a UGC (User-Generated Content) strategy to build trust.
o Running engaging contests and polls.
Afternoon Session: Listening and Analytics Tools
o Tool Deep Dive: Social listening tools (e.g., Brandwatch, Mention) to track
brand sentiment.
o |Introduction to Native Analytics: Interpreting insights from Instagram,
Facebook, Twitter, and LinkedIn.
o Exercise: Analyze a report and extract three actionable insights for a
brand.

Integration, Advertising & Capstone

Morning Session: Introduction to Social Advertising for Branding
o Boosting vs. Ads Manager: When to use each.
o Campaign Objectives for Branding: Awareness, Reach, and
Engagement.
o Defining your target audience for paid campaigns.
Afternoon Session: Capstone Project & Presentation
o Final Project: Participants present a complete social media branding
portfolio, including: a strategy doc, visual style guide, content
calendar, and a sample analytics report.
o Presentation & Peer Feedback: Each participant presents their brand
strategy.
o Course Recap: Key takeaways and resource list for continued
learning.
o Q&A and Adjourn.
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Complete & Mail to future centre or email

Info@futurecentre.com

Delegates have 14 days from the date of booking to cancel and receive a full
refund or transfer to another date free of charge. If less than 14 days’ notice
is given, then we will be unable to refund or cancel the booking unless on
medical grounds. For more details about the Cancellation and Refund policy,
please visit

https://futurecentre.net/

Please complete the registration form on the course page & return it to us
indicating your preferred mode of payment. For further information, please
get in touch with us

The course material, prepared by the future centre, will be digital and
delivered to candidates by email

Accredited Certificate of Completion will be issued to those who
attend & successfully complete the programme.

We are committed to picking up and dropping
off the participants from the airport to
the hotel and back.



Registration & Payment

Complete & Mail to future centre or email

Info@futurecentre.com

e Full Name (Mr / Ms / Dr/ Eng)
e Position

 Telephone / Mobile
e Personal E-Mail

e Official E-Mail

e Company Name

e Address

e City / Country

Payment Options

.| Please invoice me
(! Please invoice my company

Course Calander:

"% 19/01/2026 - 23/01/2026 Click Now

=

A\

% 27/04/2026 - 01/05/2026 Click Now
% 03/08/2026 - 07/08/2026 Click Now

™5 09/11/2026 - 13/11/2026 Click Now

\& V-


https://futurecentre.net/offline-courses/essentials-for-social-media-branding-tools-and-techniques-255003-2/
https://futurecentre.net/offline-courses/essentials-for-social-media-branding-tools-and-techniques-255003-3/
https://futurecentre.net/offline-courses/essentials-for-social-media-branding-tools-and-techniques-255003-4/
https://futurecentre.net/offline-courses/essentials-for-social-media-branding-tools-and-techniques-255003-5/
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CONTACT US

FUTURE CENTRE

Jrdilaall jspo
futurecentre.net




